FROM THE EDITOR
The idea of focusing on "the corporate university" in this quarter's issue of Moebius emanates from seeing those ubiquitous Pepsi machines on our campus. For the right amount of money, one supposes, we could become the "Frito-Lay College of Liberal Arts" in the not too distant future! This is not just a local phenomenon. Anyone who has been paying attention to the changes in higher education in this country can see the evidence. In the competition for students and dollars universities such as Cal Poly seem to market themselves more like traditional businesses and less as institutions of higher learning. An article published in early September of this year in the New York Times 
